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}Course Context  

}Why Public Blogging  

}Why Cross - border Interactions?  

}Blogging Assignments  

}Outcomes  



}4- year comprehensive public college  
}Located near Rochester, NY  
}7,166 undergraduates in Fall 2011  
}Significant transfer student population  
}69% of these come from Western NY, 42% 

from Monroe County  
}86% of incoming first - year students white, 

nonhispanic , 81% of incoming transfer 
students  

}Limited numbers of international students on 
campus, very large study abroad program  



}Many nursing, criminal justice, and social 
work majors  

}65% First - year students or High School 
students  

}69% attended high school that was 80% or 
more white  

}76% reported having travelled abroad, 36% 
had educational experience abroad  

}73% had visited Canada, 58% for more than 2 
nights  

}75% reported this was first time blogging, 
82% first time commenting on blogs  
 
 
 



Yes No

96% 

n=92  
76% Response Rate  



Cost

Degree Reqs

Time from Friends &

Family

Not speaking language

No obstacles

52% 
19% 

14% 

6% 

9% n= 93  
77% Response Rate  



1. Understand the meaning of key sociological terms 
and concepts commonly used in many fields of 
professional study, journalism, and other political 
debate.  

2. Evaluate a problem from more than one social 
science perspective or framework  

3. Use social science insights in writing for a non -
academic audience . 

4. Relate their own life experiences to those of people 
from different communities in the U.S. and around 
the world . 

5. Diagnose common problems in intercultural 
communication . 

 

 



Hypotheses  

}Students will engage in the writing process 
more when they write about things they care 
about.  

 

}Students blogging for a public audience will 
have possibility for interaction with readers in 
a way that is fundamentally different from in -
class experiences. This entails a move 
towards a ògenre in the wildó (Prior 1998 cited 
in Soliday  2011: 68).  



òClearly, the complaints heard about studentsõ writing 

show that it is not enough to describe requirements on 

a prompt. Because a prompt embodies a social 

practice, we would not give  assignments as much as we 

would try to enact  them in our classes. Ideally, we 

would provide our students with access to a situation 

where they could interact with readers and be exposed 

to their expectations in some way ó (emphasis added, 

Soliday  2011:3).  



}Increased likelihood that students would be 
able to discuss differences in perspectives 
and experiences based on their social 
context.  

}NY and Quebec students have a fair amount 
of shared cultural experiences, but strong 
institutional differences do exist . 

}Challenges of coordinating one large class 
(120 students) with two smaller classes (70 
students).  



}Variety of Blogging Assignments in SOC 100  
ƁMission Statement  

ƁBlog on related News Article  

¶Respond to 2 students in class  

ƁBlog on related Research Article  
} òRespond to the October blog post  of a student from Champlain College ð St. 

Lambert and explore how your own background, social location, and 

experiences shape your perspective on their post .ó 

ƁBlog on Action in response to issue/topic  

¶Respond to Montreal student research paper abstract  



}Exploring students responses to end of the 
pre -  and post - test surveys.  

}Primary variable of interest is number of 
comments received from students in 
Montreal.  

}Summary: Results consistent with our belief 
that comments/interactions from a readerõs 
at a distance affect studentsõ perceived 
learning.  
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